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Mapping tool for the development of Green Public Procurement programmes in support of national and regional initiatives on SCP

Programme

Objectives

Means of Implementation

Leading
Actors

Measures of Success

Implement
programme
or strengthen
existing
programme
on
sustainable /
green public
procurement
in the Asia-
Pacific region

Formulate support framework

— To overcome the lack of political will

— Central and local authorities in all the
countries to develop policies, strategies,
regulations, incentives as well as educational
programmes

— Cooperation between
governments for knowledge
and technical transfer

Central government (e.g. ministry

of the environment, ministry of
industry, ministry of finance)
Local authorities

International institutions
NGOs

Eco labelling organisations

— Number of governments and local
authorities developing or
implementing green public
procurement law or equivalent

— Annual government spend on
green products and services

Build capacity

— To overcome the lack of expertise and
understanding

— Set up organisations that implement,
administer and/or promote Green Purchasing
in both public and private sectors as well as
among consumers

— Regular workshops, training
programmes and seminars
— Dialogue with businesses,
NGOs and public sectors to
set up green purchasing
promoting organisations

Central governments and local
authorities

Government officials of developed

countries

International institutions
NGOs

Eco labelling organisations

— Number of government officials
trained on sustainable/green
purchasing

— Development and/or actual
implementation of programmes
— Annual government spend on
green products and services

Promote eco-innovation

— To overcome the lack of eco products

— Create key opportunities to overcome the
challenges of environmental sustainability
and economic growth

— Spread eco-technology

— Policies to support R&D

— Closer cooperation between
academia and businesses

— Opportunities to showcase
innovation and technologies

Academic institutions
Research institutions
Development agencies
Investors

— % of eco products and services
in the market

— Annual government spend on
green products and services

— Amount of funds invested on
green products and services

Develop eco- products / services database
systems

— To overcome the lack of information

— Allow purchasers to access relevant and
accurate information on the environmental
performance of products and services
available in the market.

— National, regional and international scale

systems to be developed.

— Cooperation between
governments, businesses and
NGOs for knowledge and
technical transfer

IT experts

NGOs

Industry associations

Eco labelling organisations

— Annual government spend on
green products and services

— Number of users of such systems
— Number of products and services
registered




Organise regular eco products exhibitions
— To overcome the lack of awareness
— Stimulate the development of green market
— Raise awareness of eco products / services
among all stakeholders
— Propose and promote sustainable life styles

Assist existing eco products
exhibitions in the region
Support new exhibitions

Businesses
Central government (e.g. ministry
of the environment, ministry of
industry, ministry of finance)
NGOs
Academia
Development agencies
Research institutes

Industry associations
Eco labelling organisations

Annual government spend on
green products and services
Number of exhibitions held
Number of visitors and exhibitors
Profiles of visitors and exhibitors

Share experiences
— Information on best practices, experience
and know-how of Green Purchasing to be
shared and transferred by all stakeholders

around the world.

Regular workshops, training
programmes and seminars

Central government (e.g. ministry
of the environment, ministry of
industry, ministry of finance)
Local authorities

International institutions

NGOs

Industry associations

Eco labelling organisations

Survey would need to be
conducted to gauge changes in
the awareness, demands for eco
products and services, market
trends, behavioural changes.




